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Various sugar related articles 
 

The Executive Director would like to draw your attention to the articles below all of which are 
relevant to the sugar sector. 

 
 

 
FoodNavigator.com - 24-11-2019 
 
How Mother Nature’s backyard is bringing a fruitful approach to sugar reduction 
24-Nov-2019 By Flora Southey 

As industry considers how best to reduce sugar in sweetened food and beverages, could fruit-
derived ingredients provide a ‘natural’ alternative to the refined sweet stuff? 

https://www.foodnavigator.com/article/2019/11/24/monk-fruit-and-fruit-pieces-provide-clean-
label-alternative-to-sugar 

_______________ 
 
FoodNavigator.com - 28-11-2019  
 
Digestive health drives bakery innovation 
28-Nov-2019 By Gill Hyslop 

Dubbed a ‘mega-trend’ in 2010, heighted consumer awareness in gut-health continues to 
significantly influence product development and reformulation, says Katrien Lambeens, product 
manager at Beneo. 

https://www.foodnavigator.com/article/2019/11/21/digestive-health-drives-bakery-innovation  

_______________ 
 
FoodNavigator.com – 02-12-2019 
 
PepsiCo acquires BFY Brands, the maker of PopCorners snacks, for undisclosed sum 
02-Dec-2019 By Elaine Watson 

PepsiCo has struck a deal to acquire BFY Brands, the maker of air popped snack brands 
PopCorners, Flex Protein Chips, and Flourish Veggie Crisps, from private equity firm Permira for 
an undisclosed sum. 

https://www.foodnavigator-usa.com/article/2019/12/02/pepsico-acquires-bfy-brands-the-
maker-of-popcorners-snacks-for-undisclosed-sum  
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FoodNavigator.com – 03-12-2019 
Festive hot drink favourites are failing to reduce sugar, say campaigners 
03-Dec-2019 By Rachel Arthur 

With trendy plant-based alternatives such as soy milk or almond milk, consumers often find a 
health halo around indulgent coffee shop drinks. But festive favourites such as hot chocolate 
and sweetly-spiced lattes contain ‘huge’ amounts of sugar, says Action on Sugar. 

https://www.foodnavigator.com/article/2019/12/03/festive-hot-drink-favourites-fail-to-cut-
sugar-say-uk-campaigners  
 

_______________ 

 

 

https://www.foodnavigator.com/Article/2019/12/03/Festive-hot-drink-favourites-fail-to-cut-sugar-say-UK-campaigners?utm_source=copyright&utm_medium=OnSite&utm_campaign=copyright
https://www.foodnavigator.com/Article/2019/12/03/Festive-hot-drink-favourites-fail-to-cut-sugar-say-UK-campaigners?utm_source=copyright&utm_medium=OnSite&utm_campaign=copyright
https://www.foodnavigator.com/Article/2019/12/03/Festive-hot-drink-favourites-fail-to-cut-sugar-say-UK-campaigners?utm_source=copyright&utm_medium=OnSite&utm_campaign=copyright
https://www.foodnavigator.com/Article/2019/12/03/Festive-hot-drink-favourites-fail-to-cut-sugar-say-UK-campaigners?utm_source=copyright&utm_medium=OnSite&utm_campaign=copyright

