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Various sugar related articles 

 

The Executive Director would like to draw your attention to the articles below all of which 
are relevant to the sugar sector. 

 
 

 

Food Navigator.com – 14 November 2018 
 
Firms named and shamed for 'excessively' sugary milkshakes 
14-Nov-2018 By Niamh Michail 

Manufacturers have been slammed for excessively high levels of sugar in ambient and chilled 
milkshakes, with 90% of products surveyed by campaign group Action on Sugar receiving a red 
light. 

https://www.foodnavigator.com/news/market-trends/firms-named-and-shamed-for-excessively-
sugary-milkshakes  
 
 
Sustainability, healthy aging, and convenience top Mintel’s 2019 global trends 
14-Nov-2018 By Stephen Daniells 

Market researchers Mintel are predicting that Evergreen Consumption, Through the Ages, 
Elevated Convenience will be three big food and drink innovation trends for 2019 and beyond. 

https://www.foodnavigator.com/article/2018/11/14/sustainability-healthy-aging-and-
convenience-top-mintel-s-2019-global-trends  
 

_____________________ 

 

Food Navigator.com – 14 November 2018 
 
Flavour beyond sweetness: Givaudan's 'counter-intuitive' approach to sugar 
reduction 
16-Nov-2018 By Niamh Michail 

Can onion really make soda taste sweeter? By identifying the molecules responsible for 
complex, full-bodied flavour notes, Givaudan uses “counter-intuitive” ingredients, such as onion 
or celeriac, to reduce sugar by up to 50% without losing flavour. 

https://www.foodnavigator.com/article/2018/11/16/flavour-beyond-sweetness-givaudan-s-
counter-intuitive-approach-to-sugar-reduction  

_____________________ 
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ECRUU Sugar News Monitor - 16 November 2018 

NEW ZEALAND - Tax Payers Union - The Bitter Truth: Why don't sugar taxes work? 

 

The full report is here. 
_____________________ 
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